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INTRODUCTION
    College students are borrowing a lot more money these days to pay for the rising costs of education. If the primary purpose of gambling is to win money, then, there is no reason to assume that students do not gamble in order to improve their financial circumstances. While most of the studies on college student gambling have focused mostly on urban students, little is known however, about gambling attitudes of rural college students. This study explores gambling activities of a sample of rural community college students.
    The study used data from a collegewide survey of gambling habits of students enrolled at a Canadian community college. Questionnaires were administered to all students in their respective classrooms between November and December 1994. To avoid duplication of responses, only those students who were present during the scheduled time of data collection were eligible to participate in the survey. A total of 521 out of the 600 students enrolled at the community college participated in the study, yield a response rate of 86%.

MEASURES
    Many of the items on the questionnaire were obtained from the South Oaks Gambling Screen (SOGS) and have been used in previous college student gambling studies (Lesieur et al., 1991; Ladouceur and Blume, 1987; Frank, 1987), and in more recent gambling studies of the general adult population (Wynne et al., 1994; Hewitt, 1994; Smith, 1992). Several efforts were initiated to increase the reliability and validity of responses. The questionnaire was thoroughly edited to ensure that respondents were being honest and cooperative in their responses. Cross-referencing of related questions was undertaken. Checks on internal consistency revealed few conflicts between related questions between gamblers and non-gamblers.

RESULTS
SAMPLE CHARACTERISTICS
    The mean age of the sample was 28 years. The youngest member of the sample was 17 years old with the oldest being 62 years of age. Over half (59%) of the respondents were female. The distribution of marital status of the sample is as follows: 40% were single, 44% were married or living common-law, and the remaining 10% were either divorced/separated or widowed.

GAMBLING ACTIVITIES OF RESPONDENTS
    Both rural and urban college students have access to legalized gambling in Alberta, Canada. To understand the extent of gambling among the sample members, respondents were asked to indicate if they had engaged in gambling activities during the school year. Respondents were provided with a list containing nine common legal gambling activities. Of the 461 respondents who ever gambled, 317 (67%) had played instant or scratch tickets, 274 (59%) had played lotto draws; 228 (49%) had played bingo, 150 (32%) had played video lottery (VLTs), 141 (31%) had bought raffle tickets, 128 (28%) had played card games; 78 (17%) had bought Nevada (pull-tickets); 51 (11%) had participated in sports betting, 30 (7%) had participated in casino betting, and 29 (6%) had bet on horse racing while in college.

REASONS FOR GAMBLING
    Sample members who have gambled (N=461) were provided with seven possible reasons for gambling and were asked to indicate whether they "agree" or "disagree" with each reason. Overall, respondents agreed that they gamble for the following reasons: to "win money" (80%), "for entertainment or fun" (65%), "out of curiosity" (53%), "as a hobby" (22%), "to be alone" (12%), "good at gambling" (11%) and "to distract them from school work" (8%). The findings of this study suggest that students are more inclined to gamble for monetary gain than for seeking fun or entertainment.

CROSS-TABULATION
    Although Table not shown, non-traditional students (aged 25 and over) were significantly more likely than younger respondents to have bought Lotto and Instant/scratch tickets than younger respondents. More specifically, respondents aged 32 and over show very prominent differences from others on the age continuum in the purchase of lotto 649 and scratch tickets. While 59% of younger respondents engaged in instant lottery games, a slightly larger proportion of respondents 25 to 39 years old were attracted to instant/scratch tickets. Younger respondents were more likely than respondents in other age groups to engage in card games (32%), video lottery (VLTs) (32%), and sports betting (12%). The 32 to 39 age group contains the highest percentage of lottery ticket buyers (65%), instant/scratch ticket buyers (60%), and the most frequent bingo players (53%).
    More male (59%) than female respondents (45%) engaged in lotto draws. Women were more likely than men to buy instant/scratch tickets (63% compared to 54%), but while the difference was large, it was not statistically significant. More men than women engaged in sports betting, video lottery (VLTs), and horse racing.
    Overall, it appears that more men tend to engage in games with a skill dimension than women. Female respondents were much more likely than male respondents to play bingo (51% compared to 35%). The gender difference in bingo playing was statistically significant. Married respondents were more likely than other marital groups to play in bingo. Over one-half (51%) of married respondents play bingo compared to 38% of single respondents, and 35% of respondents who were either divorced or separated. This may very well suggest that married respondents see bingo as a form of entertainment or outing in which they can enjoy each others company.
    Married respondents were also more likely than any other marital groups to purchase instant/scratch tickets. This may suggest a desperate need for quick or instant money among married respondents. In contrast, single respondents were more likely to engage in video lottery (VLTs) than respondents who were married, divorced, or separated.

SUMMARY AND CONCLUSIONS
    This study has revealed that rural college students do participate in games of chance such as gambling. Reasons given by rural community college for gambling are somewhat similar to those of urban college students. (Ladouceur, 1984; Lesieur et al. 1991; Ackerman and Piper, 1996). The vast majority of sample students gamble to win money.
    The findings suggest a need by counseling center staff to find ways to change college students' opinions about gambling. For example, if students view gambling as a quick fix to their financial problems, it may be prudent to develop problem gambling awareness and prevention programs that rescind students' opinions about gambling. Problem gambling interventions are more likely to succeed if they begin with a recognition of the odds of winning and losing. If most students view gambling as a form of recreation or a quick fix to their financial problem, it is incumbent of college administrators to let students know when gambling activities become deadly odds. Such educational campaign measures should inform students of the potential dangers of gambling. Perhaps an orientation information package should be used to disseminate information to newly admitted students and encourage students who have gambling problems to talk to other students about the risks involved with gambling. Campus based Gamblers Anonymous may increase awareness of the problems associated with gambling.
    Cross-tabulation Tables and references are available from the author.
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